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HKI wishes to endorse the Marketing of breast-milk substitutes recommendations for inclusion in
DHS-8 (2018-2023).  These recommendations were coordinated by DataDENT, authored by Larry
Grummer-Strawn (WHO), and endorsed by TEAM, Countdown to 2020, Alive & Thrive, GAIN, the
nutrition team at the Bill & Melinda Gates Foundation and Johns Hopkins Bloomberg School of
Public Health.  
A new question is needed because the International Code of Marketing of Breast-milk Substitutes,
adopted by nearly all DHS countries, prohibits the promotion of infant formula and other
breast-milk substitutes. Such promotion is well documented to reduce breastfeeding. 
Nonetheless, data show that exposure to promotion is widespread.  Recent studies conducted by
HKI in Cambodia, Nepal, Tanzania, Senegal and Indonesia document mothers' reported exposure
to commercial promotions for breastmilk substitutes and show rates vary considerably in different
countries (Feeley et al., 2016; Helen Keller International & Ministry of Health, 2018a, 2018b;
Alissa M Pries, Huffman, Adhikary, et al., 2016; Alissa M Pries, Huffman, Mengkheang, et al.,
2016a, 2016b; Vitta et al., 2016).

Adding the proposed marketing of breastmilk substitutes questions will provide information
relevant to efforts to increase exclusive breastfeeding, one of the global nutrition targets endorsed
by the World Health Assembly. The data from the new questions will be used to provide evidence
for the need to strengthen countries' Code legislation and monitoring/enforcement of their national
laws that protect breastfeeding. It will also be used by programs to tailor breastfeeding messages
to counteract inappropriate marketing of infant formula and other breast-milk substitutes.  
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